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Arcadia: Riding the Wave
Some of the fastest growing manufacturers are those addressing
the in-between spaces where people gather, meet and exchange
ideas. Southern California firm Arcadia has been riding this wave
of opportunity. On a recent trip to SoCal, we dropped by to learn
more about the company that has been creating considerable
buzz with its new products and new brands.
full story on page 3…

Inside Out at Landscape Forms
Even as we realize that the essence of the outdoors is part of our
very nature and use various techniques to bring the outdoors in,
we must also design to bring the inside out. Landscape Forms
of Kalamazoo, MI, supports that movement through its design
and manufacture of outdoor furnishings and accessories. It
should not be surprising that the opportunities for co-existing
with nature’s wonders are many and varied; Landscape Forms is
addressing an ever-increasing number of them.
full story on page 8…

Teknion: Livello A Little!
In 2009, Teknion created Livello, a sit-to-stand table with a
difference: the traditional cross-bar brace between the legs at
mid-height was removed, enhancing knee and leg clearance. At
NeoCon 2014, Teknion will launch the latest iteration of Livello,
incorporating the firm’s patented spring-driven counterbalance
mechanism. Said to be the only sit-to-stand table that provides
a consistent user experience, independent of the weight on the
table surface.
full story on page 13…

CITED:
“No bird soars
too high if he
soars with his
own wings.”
—William Blake

Sascha Wagner Named President and CEO of Huntsman
Sascha Wagner was named president and CEO of Huntsman
Architectural Group, taking over the helm from founder Daniel
Huntsman, who will continue as chairman. Mr. Wagner has been
with the firm for 10 years, during which he has spearheaded
projects for many of the firm’s portfolio clients, including Pixar,
Google, Dolby Laboratories, Moody’s Analytics, and Lucasfilm.
The two recently got together to discuss design industry changes
since the firm’s founding in 1981, the direction of the firm, and
the value of design as a business tool.
full story on page 18…
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California Dreamin’

Arcadia: Riding the Wave
by Bob Beck
Is it a stretch to compare the changes
we are observing in workplace design
to tectonic shifts in the earth’s crust?
Perhaps. But just as shifts in the
earth’s crust create new environments
that favor some plants and animals at
the expense of others, so to the changes in workplace design create new
environments in which products evolve

Casey Journigan

and the companies making those
favored by the new environments grow
more quickly than others.
There is no doubt that some of
the fastest growing manufacturers
are those addressing the in-between
spaces where people gather, meet
and exchange ideas, as opposed to
those addressing individual spaces
characterized by systems and desking
furniture where the heads-down work
gets done.
Fittingly, the Southern California
firm, Arcadia, is an example of a
manufacturer that has been riding this
wave of opportunity. We say fittingly
because Casey Journigan, its owner
and CEO, also surfs the waves of the
Pacific Ocean! On a recent trip to SoCal we dropped by to learn more about
a company that has been creating
considerable buzz with its new products and new brands.
When we asked Mr. Journigan how
he ended up in the contract furniture
business, he said, “In college I learned
two things: 1) what I didn’t want to do

and 2) what I couldn’t do. And even
though my dad, Wayne Journigan, had
been an Independent Rep in Southern
California for 30 years, I didn’t really know that much about the office
furniture business. When I got out of
school, he wanted me to join him because he didn’t have anyone else with
him at the time. So I said OK, I’ll give
you a year and if I don’t like it I’ll go do
something else.
“One of our lines was Drexel, a residential company trying to see if it could
break into the commercial market.
Three months after I joined my dad,
Drexel decided to stick to their knitting
and focus on residential, so we needed
another line. Dad had to do one of
his best selling jobs, but he finally
convinced Davis Furniture to take us
on as their reps, and that connection
was to prove extremely Important to
the story of Arcadia. Needless to say,
the more I learned about the business,
the more I liked it and I guess the best
evidence of that is that I’m still here
more than 30 years later.
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One of Arcadia’s New Manufacturing Areas

“In 1979 we had an opportunity to buy a small local custom
upholstery shop we’d been working with. We were selling a lot of
its custom products and we saw a
real potential for the custom things
because, at that time, Parsons was
doing a lot of work in Saudi Arabia
and pretty much everything they
were buying was custom. So the
company grew at a nice pace and

Serafina, Modular. Design: David Dahl

it wasn’t long before we realized
that we had an opportunity to grow
even faster if we shed the hallmarks
of a custom job shop and entered
the market space of competitive
furniture manufacturers. Because
I grew up in the city of Arcadia, we
picked that as the name of our new
company.”
This industry is perhaps unique
in the degree to which competition

Leaf, Modular. Design: David Dahl

and cooperation coexist. The story
of Arcadia starts with a story of
extraordinary cooperation and good
old-fashioned selflessness. For the
first eight years of Arcadia’s existence, the Journigans kept their rep
firm and maintained a very close
relationship with the Davis family.
Rather than firing them or trying to
hold them back, Randy Davis, the
VP of Marketing and Sales at that
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time, not only encouraged them,
but also helped them enormously.
Mr. Journigan says, “We’d never
have made it without them. When
we first decided to come out with
a standard product line, Randy
asked me if I knew anything about
putting together a catalog or a price
list. He asked, ‘What are you doing
about photography?’ I admitted to
him that I didn’t have a clue. So he
told me to make samples of all the

Hush. Design: 5D Studio

Nios Lounge & Table. Design: 5D Studio

products we were going to offer in
our price list and ship them back
to High Point.” Then Mr. Davis told
him, “You come spend a couple of
weeks here and I’ll take you over
to our photographer’s studio and
show you how it’s done.”
Pretty early on Mr. Journigan realized that the companies they were
competing with were all located
in the East (east of LA that is), in
places like Indiana or Michigan or

Intima, Modular. Design: PLD Design Group

Encore: Notion

North Carolina, and their products
didn’t really reflect a more relaxed
California way of thinking. So he
decided that Arcadia would try to
work with California product designers to give his company a different
feel. That turned out to be a timely
as well as a wise decision because
at that time a number of talented
young designers from California
were striking out on their own.
The first such designer to work

05.05.14

GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS PAGE 6 OF 29

companies
with Arcadia was David Dahl and his
first design for the company was a
big hit. Talking about the products
that really gave a boost to Arcadia,
Helen Kim, Director of marketing
said, “The Serafina Modular Collection was what really put us on the
map. It was introduced at NeoCon
2004 and became an instant success. With the variety of connecting
table sizes and finish options, plus
tablet and power/data functionality,
it has a broad reach across markets
and still continues to sell well today.
“In 2005 we followed that up with
the Avesa Modular series, designed
by Manuel G. Vesa and it was also
very popular. Then in 2006 it was
the Hush Collection by David Ritch
and Mark Saffell of 5D Studio, which
features the high back seating style
that’s so popular today (we like to
say we were ahead of our time with
that one because it didn’t take off
immediately). Needless to say, modular seating for collaborative spaces
and reception areas has played a big
part in our growth and we continue
to build upon that category.”
At the same time all that was
unfolding, Mr. Journigan and his
team saw a growing opportunity for

Encore On-Q: Recess, Mesh Back

“start-up furniture,” that is, furniture
at significantly lower price points
and short lead times. So Arcadia
launched its Encore and Encore
ON-Q Brands. Encore was conceived
as a vehicle to deliver good quality
and a sleek, hip aesthetics; Encore
ON-Q was its five-day delivery program for task and guest seating.
The strategies have paid off.
Targeting the in-between spaces
mentioned earlier, having a coherent design strategy that connected
with the market at the right time,

and working with a talented group
of outside designers has proven that
it is still possible to manufacture in
southern California. As of our visit,
the company was settling in to the
third and latest new building added
to its manufacturing footprint. We
must add that all this praise for the
design content of the products is not
meant in any way to detract from the
obvious dedication and talent of the
employees up and down the organization. They are poised for a bright
and prosperous future. n

Encore On-Q: Frequency

Encore On-Q: Simplex

Encore: Visor. Design: 5D Studio
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Olithas Table And Bench

Inside Out at Landscape Forms
by Mallory Jindra
Is it harder or easier to design for the out-of-doors? Nature,
we know, is the master designer, both in function and
aesthetic. Comparatively, humans are a mere mime or
counterpoint. Yet, at least some architects accept the
challenge. Others, however, just stick their built objects
in egregious and audacious ignorance or defiance of the
non-built environment, even as we now recognize that our
separation from the nature has gone too far, way too far,
and we seek to once again attune our circadian rhythms
through access to daylight and our sense of belonging to
nature’s offerings.
But even as we realize that the essence of the outdoors

is part of our very nature and use various techniques to
bring the outdoors in, we must also design to bring the
inside out. In its own way, Landscape Forms of Kalamazoo, MI, supports that movement through its design and
manufacture of outdoor furnishings and accessories. It
should not be surprising that the opportunities for co-existing with nature’s wonders are many and varied. Landscape
Forms is addressing an ever-increasing number of them
with its benches, tables, chairs, litter/ash/recycling bins,
umbrellas and sun shelters, lighting, bike racks, bollards,
way-finding, path lighting, transit shelters, planters and
other accessories.
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Founded in 1969 by landscape
architect John Shipman, the company
focuses on creating integrated collections of high-design outdoor solutions
through Design, Culture and Craft.
And the way the great outdoors tends
to envelop us into its unbounded
expanse is strikingly similar to how
Landscape Forms likes to operate.
Maintaining a high standard of
design dictates that Landscape Forms
puts an equally high price on its own

Chipman Table And Chair In White

Chipman Chair

staff. “We’re very people-led, said
Senior Designer Brian Revoir. “We put
people where they want to be because
they will do their best work where they
have their passion. The people on the
shop floor are not factory workers; they
are craftsmen with an incredible skillset and fantastic attention to detail.
Our work is not necessarily high-tech,
but rather, high-intellect.”
There is a startling sense of limitlessness at Landscape Forms. Spend a

day or two with its design team – Vice
President of Design and Marketing Kirt
Martin, Mr. Revoir and Senior Designer
Efrain Velez – and you quickly sense
and appreciate their wild optimism and
knowledge about the place of outdoor
furnishings as a desirable adjunct, supporting humans in nature. For many,
there is a sense of enlightenment that
comes from learning how landscape
architects and the designers who work
with them think about their environment.
Their sense of purpose and the knowledge of how to harmonize and work with
a natural setting is as astounding as the
magic of a great interior designer.
“Think of the most wonderful places
you’ve ever been. Where are they?”
said Mr. Martin. “They’re outside.
People want to be outside; they’re
naturally drawn to it. Yet we often
overlook those spaces. We forget their
value. That outside work environment:
when is someone going to take that
and run with it and champion it? We
want to own it; we’re the ones.” (Yet,
many of us have difficulty getting
beyond the thought of bugs, reptiles,
rain, cold and other aspects of nature,
but perhaps that’s mostly due to our
conditioning. And then, creating natural setting amidst the built environment
can combine the best – and most easily enjoyable – aspects of both.)
To convince the involved industries and clients of the advantages
of developing more high-design
outdoor spaces, Landscape Forms
points towards research, including the
roundtables they’ve conducted. “We
focus on the return on investment that
this gives companies,” said Mr. Martin.
“It’s a powerful attraction and retention tool for a company. The research
shows that spending increased time
in outdoor spaces lowers heart rates
and stress levels. If you want to keep
these employees longer, you want to
create these refreshing, contemplative
spaces.” Indeed, the whole field of
biophilia is just about that.
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Mr. Martin notes that, although
outdoor spaces are some of the least
expensive to design per square foot,
the outdoor segment is typically the
first type of space to be cut from the
budget. “Despite that,” he said, “research shows that professionals and
students making their decisions about
where they want to work and attend
college often choose based on factors
such as the availability and quality of
outdoor spaces.” The outdoor space is
also the first a person sees. Landscape
Forms’ roundtable research at Arizona
State University yielded evidence that
prospective students typically make up
their mind about a college within the
first 20 minutes of being on campus,
and much of those 20 minutes are
spent outdoors.
“We’re getting better at documenting
the advantages, at showing what these
spaces can do for the people who are
working there, said Mr. Martin. “You’re
buying a tool to bring people together,
to help people relax collaboratively.
It’s about refreshing, recharging and
creating those wonderful interactions.”
One doesn’t have to spend the
whole day outdoors to reap many of
its benefits, but in the right setting,
extended time in nature can be a powerful antidote to civilization. A newer
category of focus for Landscape Forms
is Terrace Life, lifestyle furniture made
especially for terraces, rooftop gardens,
patios and other private and protected
spaces. The pieces merge the delicacy
and elegance of indoor furniture with
the design infrastructure of the more
conventional outdoor segment.
“Our Terrace Life collection opens
the door to the larger architecture and
design community,” said Mr. Revoir.
“Landscape architects have naturally
gravitated toward cityscape – all of
the benches that can get beat up by
skateboards and take a lot of wear and
tear. It’s what everyone’s been given,
so it’s what everybody asks for. We
have to step outside the box. We’re

identifying sectors that haven’t been
seized upon yet and then formulating
a solution. The private and protected
spaces are one of those niche markets
that we’ve hunted down and added to
the design conversation.”
Of particular note in the Terrace
Life collection are the Chipman chair
and the Olithas table and bench. The
Chipman chair is made of cast aluminum and uses a sophisticated welding

Olithas Bench

process. In person, they are stunning.
They marry artistic, elegant design and
process with rational, linear construction. This link between indoor design
standards and outdoor furnishings is
something new, and more significantly,
needed; it has the power to make
people want to stay in a space, and
the high-design elements invoke a
crossover quality, allowing owners to
use them indoors as well.
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In addition to talented in-house
designers, the company makes a habit
of collaborating with international designers, and this is not by chance. “We
get their talent and their starpower and
their aesthetic, but we’re also making

Strata

Strata Bench

them a part of our family,” said Mr. Revoir. “It’s about designing smart, and
10 heads are better than one. Sometimes, the horsepower comes from
within, but you can get tunnel vision
and become stagnant if you work that

way all the time. Working with outside
designers prevents that stagnation.
It gives us a global perspective and
keeps us relevant and fresh.”
Mr. Martin says the next several
years at Landscape Forms will lie in
developing solutions with environmental, technology and social components.
At the end of 2012, Landscape Forms
acquired Meld USA, which designs,
develops and manufactures products
made of Ultra High Performance Concrete (UHPC.) It also developed and
is the nation’s exclusive manufacturer
of extremeconcrete™, an architectural
material manufactured from a mixture
of concrete melded with materials
such as glass and metal to provide
color and texture.
Working with industrial designer Jess
Sorel, the company recently launched
STRATA, a bench and table collection. It is Landscape Forms’ first UHPC
product, which takes advantage of
MeldStone’s capability for casting thin,
strong forms that are structurally robust and heavy, while visually light and
fluid. The collection includes a straight
bench with and without back, a backless angled bench and an asymmetric
six-sided table, all of which can be
combined in multiple ways to create
out-of-the-ordinary social settings.
STRATA is ideal for parks, campuses
and other public social spaces. Its
clean modern simplicity compliments
multiple architectures and landscapes.
This summer, Landscape Forms will
also be working in conjunction with KEM
STUDIO to explore how best to activate
dead spaces around Chicago, IL, by
creating the mini iterations of the everpopular Millennium Park. KEM STUDIO
has an interdisciplinary approach,
describing itself as “a design firm fusing
architecture and industrial design.” (See
http://www.kemstudio.com.)
We’re excited to see what they cook
up next. For more information, visit
www.landscapeforms.com. n
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Teknion: Livello A Little!
by David Lasker
Stop blaming your chair. Maybe it’s
your desk that’s making you uncomfortable. To that end, Teknion added
a height-adjustable table to its T/O/S
panel-system line in 1993, enabling
users to adjust their worksurface
height to fit the task at hand. Then,

in 2009, came Livello, a sit-to-stand
table with a difference: The traditional
cross-bar brace between the legs at
mid-height was removed, enhancing
knee and leg clearance. At NeoCon
2014, Teknion will launch the latest
iteration of Livello, incorporating the

firm’s patented spring-driven counterbalance mechanism. Said to be the
only sit-to-stand table that provides a
consistent user experience, independent of the weight on the table surface,
the product is building a buzz.
Teknion will start taking orders on
May 26; the public will see it for the
first time at NeoCon 2014, June 9-11.
We got an advance peek last week
at Teknion’s corporate headquarters
and showroom in Toronto with Dannion Smith, Teknion’s Senior Product
Manager, Ergonomic Products Design
and Marketing. He boasts a distinctive
Irish first name and a full beard that ill
disguises his precocious youthfulness.
DS: The new Livello Counerbalance
table takes all the design work and
engineering innovation we’ve been
engaged with for years and wraps
them up in a single, simple, easy-touse product that truly supports the
notion of sit-stand working. We have
tons of interest right now; there’s an
overwhelming desire among clients to
see it.
Moving instead of sitting for long
periods of time in your work environment is so important. When you have
to be in a specific place to do your job,
the ability to move between postures
is critical. Sit-stand has become so
popular that everybody is asking for
the features it provides.

Dannion Smith At Livello Electric Workstation

OI: Standing rather than sitting at
work may be trendy, but isn’t it an
old and venerable concept?
DS: Certain professions were always
performed standing up. Anything
requiring attention to detail and dexterous nature was always done better
while standing because it gives you
more freedom over your posture. You
have more control; you can lean over if

05.05.14

GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS PAGE 14 OF 29

products
you want to. If I had a job that requires
extreme detail – a precision watch
repairer, say – I would raise the desk
to get closer to the task. It’s a lot more
comfortable to work that way than
seated.
OI: Granted. But how relevant is
sit-to-stand to the typical desk-bound
office worker such as yourself?
DS: I’m a 65/35 guy. I stand for
approximately 65 percent of my day
while at work, and sit or walk around
the rest of the time, so I practice what
I preach. That’s one of the beauties
of a sit-stand desk with an adjustable range, you can adjust for your
comfort needs.

Livello Top mounted Lift Switch

Livello Undersurface Digital Lift switch

OI: How far can you adjust Livello?
DS: The standard-range table goes
from 27 to 43 inches. There is an
extended-range version, with a threestage leg, that covers 22 to 48 inches.
OI: Your earlier sit-to-stand tables
have a C leg, whereas Livello has a T
leg. What’s the advantage?
DS: The T leg, with the legs rising
from the middle of the feet, has no
cross-brace; the support brace is now
in a center channel just under the
tabletop. The removal of that support
brace opened up the world of these
T legs. As a result, Livello looks more
open and graceful, and it’s more
flexible and useful. Because it has no
cross-brace, which acted as a barrier
along one side, Livello can function as
a meeting table, with folks gathering
on both sides.
OI: Your NeoCon introduction marries the open, T-leg configuration with
your Counterbalance lift mechanism?
DS: In 1998, the U.S. patent office
issued us a patent on the Counterbalance table mechanism. It’s springdriven and requires no power. To
date, we have sold over 250,000 table
with this mechanism. The new table
has a newly refined, smaller, cleaner
mechanism.

OI: Is Livello unique?
DS: There is one other table on the
market that does what we’re talking
about. But ours is unique in providing
a consistent user experience, independent of the weight on the table surface,
as long as the table is balanced. With
our table, the amount of force required
to lift the worksurface will be consistent as you move from a seated to
standing posture, whether the load is
zero or 20 pounds or 80 pounds. With
the competitive product, the user has
to put in more effort to achieve the
same range of motion.
OI: I don’t quite grasp what you
mean by “balanced.”
DS: For the table to do the [lifting] work for you, the load on top of
the table has to be the same as the
load in the mechanism. So if you add
significantly more weight to the table,
you need to manually “charge” the
mechanism by turning a crank. This
winds the spring in the mechanism to
give it enough stored energy to equal
the added weight.

Charging A Complements Counterbalance
Table By Turning The Crank
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OI: I hate to be cranky, but how
would I know when to stop turning
the crank?
DS: An indicator window built into
the product shows if you are adding
or subtracting charge. This is critical.
As an ergonomist I cannot design a
table that lets you make an error. Also,
the table has a safety mechanism.
When you hit the release handle, the
table won’t move unless the table is
balanced to within 10 pounds. And

speaking of the handle, this is a new
design, a soft grip with a shape tailormade for the position your hand takes
when you move the table from seated
to standing posture and back. The
last thing you want to worry about is
whether your hand will slip.
OI: Speaking of cranks, why isn’t
there a Livello table with a crank
mechanism?
DS: We don’t offer a sit-to-stand

crank. Clients every now and then ask
for it, and then we have a discussion
about why not. Just think about the
amount of work a user would have to
do. Either one turn equals one inch [of
table movement], which takes a lot of
effort, or we allow six turns per inch,
say, which doesn’t take much effort,
but does take a lot of time, to go from
seated to standing height. It just isn’t a
reasonable solution and odds are that
people wouldn’t bother. A company
supporting sit-stand in its work environment would get a poor return on its
investment.
OI: Does Teknion offer a range of
specials or customization?
DS: Yes; another aspect thing that
sets us apart from the competition is
that we manufacture all the components ourself and therefore offer an
unusually high degree of customization. For instance, CHCH, a local
television station, ordered two Livello
tables with a felt-covered worksurface,
to prevent glare reflections. We were
able to accommodate their request.

Livello Counterbalance To Debut At NeoCon

OI: What other features differentiate Livello from the rest of the
market?
DS: We take wire management very
seriously with sit-stand tables. Unmanaged wires create clutter and stresses
the user. With sit-stand, you are moving technology up and down, so you
need vertical wire management. Our
e-Chain, or electronic chain, provides
a safe pass-through for cabling, from
surface to floor. You would think everyone would offer something like this,
but they don’t. The competition uses
mesh sleeves or a more-open material.
e-Chain is made of 1-1/2 inch-wide
plastic snap pieces that conceal the
wires inside what resemble vertebrae.
It is streamlined and no wider than the
leg, so that from the front, you don’t
see it. We all know wires are there, we
just don’t want to see them. With the
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desk bottomed out, the e-Chain looks
like a big teardrop. When the desk is at
its highest, the e-Chain looks like a J.
OI: And it only comes in platinum
grey?
DS: One thing we strive for, and
I mandate throughout my product
category, is that we use the same accent colours for e-Chain, the leg-stage
cover, and for accessories such as the
Conflux desk lamp, MAST monitor arm
and Tiers keyboard solutions. When
you have a mismatch with your color
palette of accessories, all your design
throughout, and the details, are hindered and degraded. It’s not enough
to put pieces together thoughtfully to
create a good solution for the user; the
result should be an aesthetically beautiful solution. Everything should marry
well together. The better things look,
the more people will want to use them.
[Image.LivelloCounterbalanceToDebutAtNeoCon]
OI: After the NeoCon new-product
introduction, what will you do to
further develop your progress in the
sit-to-stand area?
DS: We have two research projects on the go to provide a mobility
strategy: guidelines for movement in
the office. This will be a big deal. The
media has done a wonderful job of
telling everyone that sitting in your task

chair for eight hours a day at work is
bad for you, and nobody disagrees.
Every manufacturer offering sit-stand
says that adjustability is good for you,
but no one tells you how to use it. The
research study we funded at the University of Windsor shows, for instance,
that standing for five minutes after
sitting for 15 minutes reduces discomfort levels.
Before publishing the results,
however, we needed to have the right
products available in the space, and
be able to show how to use them correctly, so our white paper will come
out at the end of the year. Our data
is not publicly available elsewhere. It
will be the first scientific, academically
published study of its kind.
OI: Regarding your job title, what
does your product category embrace
besides height-adjustable tables?
DS: Our Complements ergonomic
accessories program, including the
fx accessories collection designed by
Carl Magnusson, and wire management, keyboard solutions and other
workflow items. I’m in charge of all
our ergonomic initiatives in corporate
design and marketing.
OI: What did you do before joining
Teknion?
DS: I am a CPE [Certified Professional Ergonomist]; there are about a

thousand of us in North America. I’ve
been with the company for five years.
Before that I was at Leggett & Platt, a
Fortune 500 company selling componentry into every major manufacturing
market in North America. I worked in
their Schukra Lumbar Systems division, which makes seating components for every car manufacturer in
the world.
I have an undergraduate degree in
kinesiology from McMaster University
[in Hamilton, Ont.], and a Masters of
Human Kinetics from the University
of Windsor [across the river from
Detroit], where I specialized in ergonomics. Almost everyone I went to
school with went to work with one of
the Big Three automakers or consults
for the industry.
My calling card was that I developed
the automotive seating-discomfort
questionnaire that is used by many
automotive companies around the
world. It takes a qualitative assessment of your opinion of seating
comfort, from which we can quantify
the area that needs to be improved.
It enabled us to take this elusive
construct called “comfort” and drive it
into the engineering world. That’s my
skill set in a nutshell. n
David Lasker is President of David
Lasker Communications in Toronto. He
can be reached at david@davidlaskercommunications.com.

Applied Brilliance invites you to join us for an evening
of drinks and dialogue...

Telling The Untold Stories Of The World's Wonders & Curiosities
With Dylan Thuras
Founder, Atlas Obscura

THURSDAY, MAY 15, 2014
6:00PM - 7:30PM
At Fahrenheit 212
665 Broadway, 4th Floor,New York, NY 10012

REGISTER ONLINE NOW!
For more information visit
fahrenheit-212.com or appliedbrilliance.com
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Lithium Technologies Work Area (Photo: Anthony Lindsey)

Sascha Wagner Named President and CEO of Huntsman
Sascha Wagner was named president and CEO Huntsman
Architectural Group, taking over the helm from founder
Daniel Huntsman, who will continue as chairman. Mr.
Wagner has been with the firm for 10 years, during which
he has spearheaded projects for many of the firm’s portfolio
clients, including Pixar, Google, Dolby Laboratories, Moody’s
Analytics, and Lucasfilm.
The two recently got together to discuss design industry
changes since the firm’s founding in 1981, the direction of
the firm, and the value of design as a business tool.

Q: What’s changed most in the industry over the past
three decades? What’s the same?
DH: The industry is much more complex. Codes and
regulations are much stricter. Technology is much more
prevalent. And the technology we use in design is sometimes changing faster than we can buy it. Everything has
become faster paced.
Q: How do you manage those changes?
DH: Sascha is the ideal person to manage the firm in light
of this era of great change. He has been keeping up-to-date
with the technology and the way building products and project delivery have changed. But Sascha’s taking the lead is
really not an event, so to speak, it’s an evolutionary step in a
program we’ve had in place for about 10 years now.
SW: One of the things that hasn’t changed is our attention to service. Dan founded the firm with a strong mission
to build client relationships. Just because the projects are
now more complex, the deliveries are faster, and we’re
using new tools, doesn’t mean that the way we relate to
our clients has changed at all. That’s something that we’re
looking to maintain going forward. We grow through longterm relationships.
Q: How are your clients changing?
DH: The client mix has grown. We used to work almost
entirely with professional and financial services clients.
Now we’re working with more tech companies, institutional
clients, and government agencies. Many of our clients are
getting younger and more tech savvy.

Daniel Huntsman And Sasha Wagner
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SW: They’re also much more aware
of design. which has to do with the
popularization of design in the media.
As a result, clients are coming in with
an expectation – sometimes a misplaced expectation – that our process
is a lot faster than it actually is. The
remakes on HGTV and other TV shows
can be misleading; design does not
happen overnight. While we aspire to
work as quickly as possible, there’s

always a little bit of an education with
clients who aren’t as familiar with the
commercial real estate world, with how
long it takes to execute a lease and
construct a space, with how important
it is to give the design due process. Design thinking is where the magic happens, and, well … this takes thought.
DH: Clients previously had their
own facilities departments, but more
and more clients are outsourcing large

Tolleson Branding Agency Lobby (Photo: David Wakely)

Tolleson Branding Agency Lounge (Photo: David Wakely)

parts of their project and property
management needs. That means there
is an extra layer between us and the
actual users. That is not necessarily a
negative, but we just have to be very
aware that the way we treat our clients
will have to continue to evolve to
respect the relationship that they have
with third party facilities and project
management companies.
Q: Huntsman has offices in San
Francisco and New York. Are you
planning on opening anywhere else?
SW: It’s a possibility. Design firms are
able to complete work globally through
the use of technology much more easily
than previously. For some of our clients,
we have been delivering projects on
a national and even a global level. On
the flip side, we’re also seeing a little
bit of influx from multinational firms
into our regional markets. But being
deeply rooted in your physical locations
and having an understanding of those
markets – the real estate dynamics, the
agencies, the contractors and vendors
who help make a project successful – is
still very important.
Our goal is not just to apply our
design talent to other locations; I could
also see us expanding into other regions by acquisition, so we would have
that deeply rooted base to start with.
DH: If a client were to give us an
opportunity to complete a large project
in a particular market, that might be a
reason to take the next step.
Q: You mentioned that your clients
are more design savvy. Are clients
seeing more value in design as a
business tool, rather than just an
overhead expense?
SW: I think that clients nowadays
really want their environments to reflect
and support their culture and values.
Technology firms have helped drive this
shift in thinking. We’re most successful
when we have the opportunity to help
our clients achieve specific business
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goals through design. We’ve established a process – what we call visioning – that involves learning about our
clients’ core values and their business
drivers. We ask our clients to dig deep.
Through that conversation, we distill
what the project should do for them
strategically. We strive to create environments that attract people, connect
them to each other, and give them a
sense of place. We do that by creating
spaces that have meaning, that connect directly to the mission of the user;
this helps everyone understand that
they are part of something greater.
DH: We’re very careful when clients
come to us with photographs of other
projects or spaces they’ve seen, saying, “I want our space to look like
this.” We say, “Do you really want it
to look like that, or can we design a
look that really fits what you do and
meets your business goals better?” We
take them through the programming
process so we can identify what they
really mean. We’re very careful to create authenticity by designing a space
which is unique to them.

SW: Unless we’re designing a turnkey suite or some other speculative
project with a hypothetical user, the
design is always a reflection of the
unique requirements of the client,
their culture, their brand, their identity.
Spaces aren’t created in a vacuum,
and they’re not created just in a
designer’s head. They’re created in a

partnership with the client. Reflecting
an understanding of what the client
is really after, that’s the mark of a
great designer. You want the design
to translate that vision, not your own
idea of what’s aesthetically pleasing or
what would be fun to design. It’s really
problem solving. That’s why we’re in
this business. n

Dutch Consolate Lounge (Photo: Sharon Risedorph)

Lithium Technologies Reception (Photo: Anthony Lindsey)
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r-d connection
Research-Design Connection

Hiding Stress: A Good Idea
by Sally Augustin, Ph.D.
Researchers from the Max Planck
Institute for Cognitive and Brain Sciences and the Technische Universität
Dresden have studied stress and
reached the conclusion that “stress is
contagious.” They learned that “Observing another person in a stressful
situation can be enough to make our

own bodies release the stress hormone
cortisol ... . In our stress-ridden society, empathic stress is a phenomenon
that should not be ignored.” Stress
has been linked to “burnout, depression and anxiety.” This study makes
it clear that in workplaces, healthcare
facilities, schools, and similar sorts of
spaces, stressed individuals should not
be visible to people who may not be
experiencing stress. Pull-down shades
or more permanent opaque surfaces
between workers, for example, provide
visual shielding. n
“Your Stress is My Stress: Merely
Observing Stressful Situations Can
Trigger a Physical Stress Response.”
2014. Press release, Max Planck
Institute, http://www.mpg.de/8167448/
stress-empathy
Sally Augustin, PhD, is the editor of

material of the week
MC# 7186-01
Dyed Snail Excrement Floor Tiles: These tiles have a malleable,
rough, textured surface made from dyed snail excrements.
Snails are fed a strict regime of colored cellulose paper, resulting in irregular textures and mottled color. Excrement is gathered and fed into a portable machine that grinds the material,
then mixes it with linseed oil and dammar gum. The mixture is
then applied to sack cloth for stability, and dried.
Applications are for flooring.
This column is published in collaboration with Material
ConneXion. For more information regarding the material
previewed, please contact Michael LaGreca at
mlagreca@materialconnexion.com. T: 212.842.2050.

Research Design Connections (www.
researchdesignconnections.com), a
monthly subscription newsletter and
free daily blog, where recent and classic research in the social, design, and
physical sciences that can inform designers’ work are presented in straightforward language. Readers learn about
the latest research findings immediately,
before they’re available elsewhere. Sally,
who is a Fellow of the American Psychological Association, is also the author of
Place Advantage: Applied Psychology
for Interior Architecture (Wiley, 2009)
and, with Cindy Coleman, The Designer’s Guide to Doing Research: Applying
Knowledge to Inform Design (Wiley,
2012). She is a principal at Design With
Science (www.designwithscience.com)
and can be reached at sallyaugustin@
designwithscience.com.
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For complete releases, visit www.officenewswire.com.
Keep current with the RSS feed.

PRODUCT INTROS
>DIRTT Environmental Solutions has built a prototype
timber frame mezzanine
that incorporates DIRTT’s
Walls, Floors, Power, Data
and Millwork solutions.
Using DIRTT’s proprietary
ICE® software, it was originally designed as part of the
company’s initial steps toward
the residential market. In the
meantime, however, commercial, healthcare, and educational clients may benefit
from this innovation, which
significantly increases the
amount of usable space in
high-ceiling buildings such as
warehouses and factories.
officenewswire.com/14945

>Encore introduced Wake,
a collection of stackable
barstools and ottomans
designed by Christopher
Panichella. Wake is a con-

tinuation of Encore’s efforts
to serve the higher education
and hospitality markets while
anticipating the emerging
needs of today’s corporate environments. The 30” barstools
work well in café, lunchroom
and touchdown spaces, while
the 18” height models are
suited to collaborative areas.
Seat options include sculpted
wood in beech, walnut or
white oak, an upholstered
seat cushion with wood
trim, and a fully upholstered
model. Both heights stack up
to five-high.
officenewswire.com/14931
>Hanwha L&C|Surfaces
added 15 new colors to the
Hanex solid surfaces product
line. Targeted for spaces
ranging from healthcare to
hospitality, the new products
will debut at the Hospitality Design Expo May 14-16
in Las Vegas. The colors
included in the launch are:
Beige Breeze, Brown Fever,
Yuri Grey, Ginger Bread,
Ricecookie, Coldstone, Terrono, Montes, Merino Grey,
Piedmont, Florida Beach,
Jewel Beach, Wild Safari,
Copper Black and Wild Fire.
officenewswire.com/14941

officenewswire.com

Hanex: New Colors

Nevins: Synk2

>Nevins launched Synk2,
a dynamic modular lounge
seating series by Tony
Richardson. It includes 24
standard units, four benches
and two ottomans, plus a
wide array of accessories:
connector tables, tablet arms,
occasional tables, drums and
cubes. Integrated power is
available on any piece.
officenewswire.com/14923

Rosalyn Cama

NOTEWORTHY
>Rosalyn Cama, Arthur Gensler and Christopher Hyland
will receive Honorary Doctorate degrees from NYSID at
its 2014 commencement
ceremony May 22. Mr. Gensler, founder of Gensler, will
be the keynote speaker at the
private event. “Gensler is one
of the top architecture and
design firms in the country, if
Encore: Wake

Christopher Hyland
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Arthur Gensler

not the world, and under Art’s
leadership the firm has designed countless elegant and
functional spaces, including our very own Graduate
Center,” said NYSID President
David Sprouls.
Ms. Cama is president and
principal interior designer of
the evidence-based planning
and design firm CAMA Inc.
in New Haven, CT. She has
been a practicing healthcare
designer for 30 years, with
projects including Yale-New
Haven Hospital, Baystate
Health System, Dublin Methodist Hospital of Ohio Health,
The American Cancer Society
and Hope Lodge and the
University Medical Center at
Princeton.
Mr. Hyland is founding
president of Christopher Hyland, Inc., worldwide purveyor
of fine textiles, wallcoverings,
accessories, lighting, rugs
and other home furnishings
serving the residential and
commercial markets. As
deputy national political director of Bill Clinton’s first campaign, he was originator of the
first Presidential Transition
Conference on Design, which

led to the establishment of
the National Design Awards.
He is also editor in chief
and publisher of HYLAND,
a digital design and lifestyle
magazine.
officenewswire.com/14926
>Sascha Wagner is the new
president and CEO of Huntsman Architectural Group.
See story this issue.
officenewswire.com/14929
>The City of Kuala Lumpur
has officially adopted the IFI
Interiors Declaration. The
Declaration, a consensusbased vision and mission
statement for the interiors
discipline, was publicly
endorsed by the Mayor of
Kuala Lumpur, Datuk Seri Hj.
Ahmad Phesal bin Hj. Talib
and Shashi Caan, president
of IFI joined the ceremony on
stage in the Plenary Theatre,
Kuala Lumpur Convention
Centre, along with Mr. Ronnie Choong, president of the
Malaysian Institute of Interior
Designers, and members
of the MIID Council, who
spearheaded the occasion.
With the adoption, the City
of Kuala Lumpur proclaimed

the recognition of interior
architecture/design as a fundamental value and a driving
force for the advancement of
humanity.
The IFI Interiors Declaration forms a unanimous
agreement establishing the
essential foundations and
their advancement for interior
architecture/design worldwide. The ideas contained in
the Declaration provide clear
goals for and affect the fundamental understanding and
shaping of the practice, its
education and research and
for the outcomes required of
our built environment in order
to support humanity, society
and culture.
officenewswire.com/14942

>Teresa Plummer and
Kathryn Messenger joined
Kentwood Office Furniture
as account managers in the
Indianapolis, IN, office. Ms.
Plummer, who received a
Bachelor of Arts in Interior
Design from Purdue University, has more than 15 years
sales and design experience.
Ms. Messenger previously
served as sales representative
at S. Stein & Company.
officenewswire.com/14938
>Richard Tepp, Kate Slate,
and Chiara Santini joined
the interior design team of
Solomon Cordwell Buenz in
Chicago.

RE-SITED
>Evelyn Parnell joined
Kentwood Office Furniture as
Inside Sales/Showroom manager in the Grand Rapids,
MI, office. Previously, Ms.
Parnell served as contract
document specialist at G.A.
Richards Furniture Manufacturing.
officenewswire.com/14937

Richard Tepp

Kate Slate

Chiara Santini

05.05.14

GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS PAGE 24 OF 29

officenewswire.com
Mr. Tepp has more than 30
years of design experience,
leading design teams for
award-winning office spaces,
healthcare projects and
higher education facilities. As
project manager for SCB, he
will oversee interior design
production and technical
implementation, ensuring
projects are expertly completed on time and within budget.
Ms. Slate has a wide variety
of interior design experience,
from higher education and
student housing projects to
award-winning corporate offices, financial clients and retail
spaces. In her new role with
SCB, she will manage design
and consulting processes, as
well as client communication
and contract negotiations.
Ms. Santini brings an
international perspective to
the SCB; prior to moving to
Chicago, she oversaw teams
designing high-end hotels,
showrooms and boutiques
across Europe and the Middle
East. In her new role, she
will supervise project design
and work closely with SCB
architecture teams to provide
holistic design solutions for
the firm’s residential and
hospitality projects.
officenewswire.com/14927

ENVIRONMENT
>Herman Miller, Inc. announced a new sustainability strategy called Earthright, which will guide the
company’s environmental
efforts moving forward. The
Earthright strategy begins with
three guiding principles:
-Positive Transparency - Herman Miller plans to share an

“unprecedented” amount of
information about the impacts
for which the company is
responsible
-Products as Living Things The company plans to apply
regenerative design principles
to create better produces and
design processes intended to
restore the ecosystem and give
back more than they extract
-Becoming Greener Together
– In working toward these
goals, the company plans
to engage the entire community including employees,
customers, suppliers, dealers,
salespeople and the public
Earthright’s 10-year
commitments include the
achievement of zero waste
from all facilities, reducing
water consumption by half
and increasing the use of local renewables.
officenewswire.com/14936
>KI released its third annual
Corporate Social Responsibility (CSR) Report. The
report details the company’s
commitments in the areas of
community and environment.
It highlights activities KI has
implemented to conserve
natural resources and reduce
waste, consumption and
operating costs.
2013 KI environmental
achievements are:
-Diverted 6,671,165 lbs. of
materials from the landfill to
recycling centers
-Produced 130 MWh of solar
renewable energy; purchased
288 MWh of renewable energy credits
-Decreased water use by 15%
over 2012
-Decreased greenhouse gas
use by 6% and energy use by

8% over 2012
-Received the Wisconsin
Sustainable Business Council’s Green Master Award for
excellent performance in nine
sustainability areas ranging
from energy and water use
to educational outreach and
employee engagement to
company governance
-Installed a 115 KW roofmounted solar panel system
(480 solar panels) on its Design Center to offset electricity
made from fossil fuels
KI now has BIFMA level®
certification for 172 products,
35 of which are level 2 certified.
The report also highlights
KI’s charitable giving and
health and wellness initiatives. In 2013, KI supported
many charitable organizations
and causes, including Save a

Sample!, the American Cancer
Society, Rebuilding Together,
United Way and more.
officenewswire.com/14940

PROJECTS
>Ware Malcomb provided
architectural and civil engineering services for Shade,
a new luxury boutique hotel
now under construction in
Redondo Beach, CA. The
original Shade in Manhattan
Beach, CA, is that city’s only
luxury boutique hotel and is
listed by Condé Nast Traveler
as the #6 reason to visit Los
Angeles.
The project consists of a
three-story, 50,700-sf, 54room hotel and a separate
three-story, 11,600-sq.ft.
event building. Both build-
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ings are wood framed with
a smooth plaster finish and
frosted glass railings throughout. The design incorporates
a number of Shade signature
features including whale-bone
fins and high sloping roof
elements with stainless steel
fascias, as well as a granite
entry portal to the hotel. In
addition to 54 guest rooms,
the hotel includes a library,
meeting room and roof deck
pool. The event building
includes a lounge, ballroom
and roof deck event space.
officenewswire.com/14935

EVENTS
>ComEd and Nicor Gas,
in partnership with the
Energy Center University and
AIA Chicago, will present
“Sustainability in the Built
Environment: Trends, Opportunities and Your Practice”
Tuesday, May 6, 1:30-5:00
p.m. Expert panelists will
include Mary Ann Lazarus,
FAIA, LEED AP BD+C,
sustainable design leader,
HOK and Resident Fellow,

AIA National on Sustainability
and Design for Health; Rand
Ekman, AIA, LEED Fellow,
vice president and director of
sustainability, Cannon Design;
William Sturm, AIA, LEED
AP, CPHC, principal, Serena
Sturm Architects; and Tate
Walker, AIA, LEED AP BD+C,
senior project manager,
Energy Center of Wisconsin.
Please visit http://ecw.org/
comedtraining/newconstruction/ecuevent.php?ecuid=551
for more information or to
register.
officenewswire.com/14934
>DIFFA/Chicago’s Auxiliary
Board will serve its sixth
consecutive year in collaboration with Morlen Sinoway’s
Guerilla Truck Show. The
event will be held on Tuesday,
June 10 on Fulton Market
Street, and will serve as a
platform for Chicago’s leading
artists, interior designers,
photographers and creatives
to showcase their work in a
temporary gallery exhibit within the back of a truck. DIFFA/
Chicago’s Auxiliary Board will

act as the event beneficiary
and will help gather truck
sponsors to support local
artists. DIFFA/Chicago will
also be hosting its own truck
at the event. In its 10 years,
GTS has grown from 13 to 62
truck exhibits and attracted
crowds of over 5,000 attendees. Please visit http://www.
theguerrillatruckshow.com for
more information.
officenewswire.com/14944

>IFMA will host its first
Virtual Career Fair on
Wednesday, Jun. 11, Noon3:00 p.m. Central Time. This
online event will connect job
seekers directly with employers that have open facility
management (FM) career
opportunities. Attendance
is free for job seekers and is
open to both IFMA members
and prospective members.
Please visit www.ifma.org/

events/fm-events/eventdetails/2014/04/12/ifmavirtual-career-fair for more
information.
officenewswire.com/14922
>IFMA is anticipating that
its World Workplace 2014
Conference and Expo, to be
held in New Orleans Sep.
17-19, could be “the best
one yet.” The association
reported record turnout at
the combined Facility Fusion
conferences held in Canada
and the United States. Registration for World Workplace is
currently open at www.worldworkplace.org. The early bird
registration discount ends
after July 10.
officenewswire.com/14943
>The IIDA New England
chapter’s Business Leaders
Breakfast, will be held this
Thursday, May 8, at the Westin Waterfront in Boston. It
will feature tech entrepreneur
Josh Linkner as this year’s
speaker. Sam Aquillano and
Derek Cascio, co-founders of

IIDA NE: Sam Aquillano and Derek Cascio
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Design Museum Boston, are
the 2014 Business Leaders Breakfast Honorees.
Please visit http://iidane.org/
business-leaders-breakfast/ to
purchase tickets.
officenewswire.com/14928
>IIDA NY Chapter Buffalo
City Center will host Crit 500,
a speed critique event May
13, 6:00-9:00 p.m. Designers
are invited to act as mentors
to 10 Buffalo State design
students and offer professional
criticism of their 500 Block
loft project. Attendees will also
learn more about the current
revitalization of the 500 Block
of Main Street in downtown
Buffalo, NY. The event will
take place at 487 Main Street,
3rd Fl.; wine and cheese will
be served. Please visit http://
iidany-bcc.ticketleap.com/bcccrit500/ for more information
and to register.
officenewswire.com/14946

Italian Furniture Design

>Italian Furniture Design
will take place Jun. 4-5,
in conjunction with World
Environment Day. Billed as
the first online 3D exhibition
dedicated to the furniture and
home accessories industries, this event aims mainly
at small and medium-size
“Made in Italy” businesses as
an ideal vehicle for promoting
their products and services in
strategic countries around

the world. In addition to the
interactive trade show, IFD
will include keynote speeches
and webinars. Sectors of
interest will include home
interior design, contract
sector, textiles, construction
materials, coverings, finishes,
flooring, doors, and windows.
Please visit www.ifurndesign.
com for more information or
to register.
officenewswire.com/14924

NYSID: Adam Tihany

>NYSID will present “Adam
D. Tihany: Why Hospitality?” on Wednesday, May 7,
6:30pm. Mr. Tihany is one of
the world’s preeminent hospitality designers. This discussion is being held in conjunction with the release of his
new book, Tihany: Iconic
Hotel and Restaurant Interiors
(Rizzoli); a book signing and
reception will immediately
follow the lecture.
officenewswire.com/14925
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Business Affairs
>HNI Corp. will webcast its 2014 Annual Shareholders’
Meeting, which will be held May 6, 10:30 a.m. (Central) at
the Allsteel Inc. headquarters building in Muscatine, IA. The
webcast can be accessed via a link on the Investor Information
section of HNI’s website, where a replay and related materials
will also be posted following the meeting. www.hnicorp.com.
>Michael A. Dunlap & Associates, LLC, in the 39th edition of its quarterly MADA/OFI Trends Survey, reported the
April 2014 Overall Survey Index was 54.61. This is slightly
higher than it was in January 2014 (54.36) and October
2013 (54.35). This index is designed to measure the current
business activity of the commercial furniture industry and its
suppliers. The April survey was sent to more than 750 individuals involved with office furniture manufacturing and suppliers
worldwide from companies ranging from less than $10 million
to more than $1 billion in sales. The highest recorded index
was 59.72 in July 2005; the lowest was 41.45 in April 2009.
The average overall index is 54.31 since the survey started in
August 2004.
“The industry continues to move on a very steady and improving trend line,” said Mike Dunlap. “This is good news.
The Overall Index continues to remain well above 50 and is
definitely in line with the 39-survey average. The industry is on
course to achieve its best year in more than a decade.”
The April 2014 survey highlights are:

-Gross Shipments measured 53.48, lower than the 39-survey
average of 57.25; and Order Backlog recorded 56.12, which is
slightly below the 39-survey average of 56.44.
-The Employment Index of 53.27 is well above the 39-survey
average of 51.84. The Hours Worked Index rose to 54.67 and
is slightly below the 39-survey average of 55.26.
-The Capital Expenditures rose to 58.09 and Tooling Expenditures rose to 55.87. These compare to their 39-survey averages
of 55.39 and 55.61.
-New Product Development improved to 62.98 but is still below
the 39-survey average of 63.33.
-Raw Material Costs rose significantly to 44.57 but is much
better than the 39-survey average of 44.14. Employee Costs
dipped to 45.43; the 39-survey average is 46.82.
-The Personal Outlook Index slipped from 64.62 to 60.80 but is
well above the 39-survey average of 54.31.
“The increases in Gross Sales and Order Backlog index values
are not surprising, as both have been improving since the
first half of 2013,” commented Mr. Dunlap. “They are still on
solid ground. The same is true for the Employment Levels and
Hours Worked index values. Both manufacturers and suppliers
appear to be equally affected. The modest changes in Capital
Expenditures, Tooling Expenditures and New Product Development are mixed when compared to their 39-survey averages.
New Product Development remains strong. The changes in
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2.3

2.4

SUM

344.4

342.0

350.4

322.2

289.4

302.0

16,513

16,323

16,478

15,258

14,910

14,579

DJIndust

-0.7%
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Raw Material Cost and Employee Cost index values are always
a concern and rarely show much improvement. Although it
slipped from the previous quarter, I am delighted to see the
strength of the Personal Outlook Index. Seven out of ten Index
values have improved and only three declined. I maintain the
opinion that the industry will continue on its steady growth
period in early 2014, then see some acceleration during mid
to late 2014.”
The costs of materials (steel and wood) and healthcare costs
are the most commonly cited concerns from respondents since
the survey process was started in August 2004.
www.officenewswire.com/14932
>Mohawk Industries, Inc. on May 1 announced its first-quarter 2014 results (dollars in thousands except EPS):
3 Mos. Ended
Net Sales
Gross Profit
SG&A
Op. Inc.
Net Earn.
EPS (dil.)

3.29.14
$1,813,095
$481,355
$350,620
$130,735
$81,081
$1.11

3.30.13
$1,486,815
$377,066
$290,224
$86,842
$50,495
$0.72

%Ch.
21.9%
27.7%
20.8%
50.5%
60.6%
54.2%

For the quarter, the Carpet segment’s adjusted operating
margins rose 60 basis points to 5.1% of net sales as a result
of productivity improvements, cost reductions and improved
pricing. Net sales for the segment were negatively impacted by
the harsh weather conditions in the U.S., with residential outperforming the other categories. In residential, the company’s
ultra-soft products continued to capture a greater share of the
premium carpet category. New Continuum products, made
from up to 100% recycled polyester, are gaining momentum at
both the value added and promotional price points. Last year’s
DuraColor commercial carpet collections are now among the
company’s best-selling products, with higher efficiencies and
margins. Productivity projects across the segment, including
operational enhancements, re-engineered materials and capital
investments, are generating significant savings. A price increase for carpet and freight was announced to offset material,
energy and transportation costs.
The Ceramic segment’s adjusted operating margins grew 160
basis points to 9.0% of net sales as a result of higher volumes,
efficiency gains, and improved mix. The net sales increase for
the segment was attributed primarily to the Marazzi acquisition
and legacy sales growth in North America.

Excluding unusual charges, net earnings for the quarter were
$90 million compared with $61 million adjusted net earnings
in last year’s first quarter, and EPS was $1.23, a 41% increase
over last year’s first quarter adjusted EPS of $0.87. The first
quarter of 2014 had one less shipping day when compared to
prior year, which equates to approximately 1.5% of net sales.

The Laminate and Wood segment’s adjusted operating margins
rose 110 basis points over the prior year to 11.5% of net sales,
with productivity initiatives, acquisition synergies and price
increases partially offset by higher wood costs. The increase in
net sales was attributed mainly to the Spano acquisition, higher
volume in wood flooring and growth in insulation boards.

“First quarter earnings were higher than expected due to our
2013 acquisitions, improved productivity across our business
and stronger results outside North America, although severe
winter weather in the U.S. impacted sales,” said Mohawk
Chairman and CEO Jeffrey S. Lorberbaum. “During the period,
we continued making progress with our acquisitions, including
enhancing our organizational structures, sales strategies, product offerings and productivity. Our adjusted operating income
for the quarter increased 47% to approximately 8% of net sales
as initiatives drove higher earnings across all divisions and
operational improvements gained traction in our acquisitions.”

“Although the pace of economic improvement varies across
our markets,” said Mr. Lorberbaum, “we are driving innovation,
operational excellence and sales growth to optimize our results.
In each of our businesses, we have many local advantages,
including leading market positions, highly recognized brands,
diverse distribution and efficient manufacturing that position
our businesses for growth as each market improves.

Results by Segment (dollars in thousands):
3 Mos. Ended
3.29.14
3.30.13
%Ch.
Carpet (formerly the Mohawk segment)
Net Sales
$674,926
$695,334
-2.9%
Op. Inc.
$34,271
$25,238
35.8%
Ceramic (formerly the Dal-Tile segment)
Net Sales
$695,094
$411,881
68.8%
Op. Inc.
$60,659
$29,976
102.4%
Laminate and Wood (formerly the Unilin segment)
Net Sales
$468,008
$404,475
15.7%
Op. Inc.
$44,119
$38,693
14.0%

“Although the weather in the first quarter impacted our U.S.
business, orders and shipments began improving as the period
ended. Our growth outside the U.S. was higher in the first period due to warmer weather in Europe than last year and better
performance of our Russian ceramic introductions. Across the
business, we are implementing product and freight increases
as required to offset inflation. With these factors, our guidance
for second quarter earnings is $2.14 to $2.23 per share and for
the full year $8.00 to $8.30 per share, excluding any unusual
charges.
“We remain positive about both our strategies to enhance
Mohawk’s results and the overall outlook for the floor covering
industry this year. We are planning to increase capital invest-
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ments across the enterprise to an all-time high of $500 million
to support the introduction of innovative products, to sustain
our growth with increased manufacturing capacity and to drive
productivity, efficiency and cost improvements. We remain
focused on enhancing shareholder value by increasing our top
line growth and improving our bottom line.”

>Steelcase will hold its 2014 Annual Meeting of Shareholders on Wednesday, Jul. 16, 11:00 a.m. Eastern Time via live
webcast at www.virtualshareholdermeeting.com/scs2014.

The full text of Mohawk’s 1Q14 earnings release, including all
tables, plus an archived webcast replay of the company’s May
2 conference call, can be accessed at the Investor Information section of Mohawk’s website, www.mohawkind.com. A
telephone replay will be available until Thursday, May 15,
at 855-859-2056 for US/local calls and 404-537-3406 for
International/Local calls; Conference
IDShack
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